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ABSTRACT
The purpose of this study is to verify and analyze the influence of trust, social interaction, social norms, shared vision
towards knowledge sharing and innovation and business performance on small medium enterprises embroidery and
convection industry in Kudus, Central Java. This study took a sample of 125 respondents. Respondents were owners of
small and medium enterprises embroidery and convection industries. Technical analysis  using Structural Equation
Model (SEM) with AMOS software.This research generally has a positive effect on trust, shared vision, social
interactions toward knowledge sharing. Knowledge sharing has positive effect on innovation and business performance,
as well as innovations affect business performance.The theoretical findings in this study are: (1) improving  business
performance can be done by increasing trust, shared vision, and social interaction, through knowledge sharing, (2) to
improve the business performance can be done through increasing knowledge sharing and innovation.This study
contributes the findings in the theory of social capital as a based theory in collaboration with  the social action theory, in
explaining the role of knowledge sharing as variable that mediated social capital variables.
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INTRODUCTION
The success of small and medium enterprises in the era of globalization is in part depends on the formulation and
implementation of their business strategy. Kakati (2003) find that companies resources are a key factor in determining
the sustainability of a company; a successful entrepreneur building some varied resources to support their business
strategies.
The challenge for an entrepreneur is to earn the trust of some of the relationships of their networks so they can gain trust
over time, technology, and their financial worth. Trust is something that is hard to be created. Transactions that are
based on social capital is usually not done in writing and usually rare to have to deal with the court, but as said by
Portes (1998), business transactions are based on social capital tend to have the following characteristics: an obligation
that is not recorded, timeless, and the possibility of dissatisfaction because of excessive expectations.
WHO-World Health Organization (1988) describes social capital by stating as follows: "Social capital represents the
degree of social cohesion roomates exist in communities" where inside mingle networking relationships - networks,
norms and social trust that gives the mutual benefit of all stakeholders ada.Woolcock (1998) tried to understand social
capital as "..the information, trust, and norms of reciprocity inhering in one's social networks", thus the attributes of
good social capital is built and utilized the information, confidence and trust, norms to each other, serve each other is
essentially the spirit to grow together is the essence of a social capital can be built.
Social capital is nothing else than an organizational network that is built based on the norms along with the system and
understanding the value of a shared understanding of what they understand to strengthen co-operation and cohesion of
the organization in the long term. Thus, the key words of the conception of social capital are: the development of
networks within and outside the organization (Network), the development of social networks (Social Network),
Develop mutual understanding (Trust), strengthening of norms of work and relationships between people and between
organizations (norms), development of social cohesion (social cohesion), the development of norms of reciprocity
(norms of reciprocity) as well as the development and maintenance of cooperation (cooperation) at the level of praxis
can be developed and treated as a resource that can generate and improve company performance (Ferdinand, 2005 ).
According to research Suh (2002), learning orientation do not raise creativity and does not have a significant impact to
performance. Further studies of the Woodside (2005) concurred with Hult et. al. (2004) that the study orientation has no
direct influence on the performance, as well as Liu et. al (2002) in his study claimed that the study orientation
significantly affects performance.
Innovation plays an important role in a business competition, in the face of increasingly fierce competition
environment. Look for and highlight the uniqueness is a challenge that must be observed by the SMEs, thus requiring
them to continue to be creative and make innovations to market their business to consumers.
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Phenomenon of Small and Medium Enterprises in Kudus

Kudus economic activity mostly in the industrial sector but SMEs are include as a potential asset. In order to strengthen
a community-based economy, the efforts to empower small and medium industry is a strategic step that must be
supported by all parties because it has a very high socio-economic impact.
Although the economic activity of  Kudus is mostly in the industrial sector and SMEs but judging from the number of
units and the value of the production occurs inequality. In the cigarette industry, and Electronic Paper which is a major
industrial export value reached US $ 50,718,446, with a production value of more than 27.77 trillion, while the garment
industry that the number of business units reaching 1,527 units and absorb 24 578 workers did not contribute the same
export value once and only 1.13 trillion production value.
Both central and local government in empowering them with the role of SMEs in developing and creating a policy in
favor of SMEs. While businesses, communities and the public and other stakeholders elements contribute ideas and
facilitation according to their respective capabilities, but remain concentrated in a representative forum. The pattern of
development of SMEs in accordance paradigm developed at this time and is still regarded effectively done through
SME development program with group and territorial approach (cluster).

Some of the advantages to be gained from a partnership in the cluster are:

1. Through horizontal cooperation, for example, along with other SMEs occupying a similar position in the value chain
(value chain) n companies can achieve economies of scale beyond their own individually.
2. Through vertical integration (with other SMEs and with large companies in the supply chain), companies can focus
on their core business and to provide opportunities division of external labor.
3. Provide opportunities to learn collectively growing space to improve the quality of products and move into more
profitable market segments.
4. The business network and local policy makers, to support the creation of a shared vision of local development and
strengthening collective action to improve the competitiveness of SMEs.

The main focus of the development of industrial clusters defined in several sub-sectors that meet one or more of the
following criteria:

1. Absorb a lot of manpower.
2. Meet the basic needs in the country.
3. Processing of agricultural products in the widest sense, sources and other natural resources.
4 Has the potential for export development.

Kudus local governments prioritize the establishment, development and strengthening of the three types of cluster of 10
national priorities, namely: 1. Food and beverage industry (Kudus porridge), 2. Manufacture of textiles and textile
products (batik and embroidery), 3. Industrial goods timber ( gebyok and traditional house of Kudus).

Meanwhile, on the other hand, the government, both central and local issue having various facilitation of business
climate, among others:

1. Support for the Acceleration of Development of SME Sector and Empowerment on Enhancing the Effectiveness of
SME Development Approach One Village One Product (One Village One Product - OVOP) of Presidential Instruction
No. 6 Year 2007 and Permenperin No. 78 / M.IND / PER / 9/2007.
2. Support of Local Government Policy regarding the use of the product nuanced areas (such as the use of batik clothing
/ striped / border for goverment workers on certain days).
3. Some Policy Support others in an effort to facilitate a conducive business climate and can provide business certainty,
which is associated with improvements in infrastructure, technology, capital, environmental management, and so on.
Cluster Embroidery & Convection is an industry folk craft that requires skill, perseverance and patience in the process.
Skills Embroidery is one of the treasures of the cultural wealth of the people of the Kudus derived ongoing basis
between generations, especially mothers.
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One of the efforts undertaken by the Cluster Embroidery and Kudus Convection is:

1. Maintain krancang / overlay delicate embroidery manually.
2. priority to customer satisfaction.
3. Fostering good relationships with suppliers, distributors, retailers and institutions.
4. Always make innovations anticipate the emergence of competitors' new products.

Some programs that have been conducted by the Program Cluster Embroidery & Kudus Convection:

1. Built a Trade center embroidery & convection
2. Training class global design
3. Promotion / exhibition
4. Training motivation
5. Making leaflet / booklet
6. Training of computerized embroidery machine operator
7. Strengthening SME structure Embroidery
8. Provision of raw materials
9. embroidery civilizing society

Industrial Embroidery & Convection in Kudus regency totaling 412 units is an excellent product that has penetrated the
national market and for export. Small medium Enterprise locations spread across several districts, among others: Sub
City, Undaan, Kaliwungu and District Gebog. Kudus embroidery is unique when compared to other areas of embroidery
products, which process is done using simple machines through a partnership with the artisans.
Product Type Embroidery & Kudus Convection include: Baju Muslim, Hijab, Kebaya, Turbans, Veil, Robe, mukena,
asessoris, Makromah (tablecloths, coasters, bags, etc.)
Chosen SME sector Convection and Embroidery industry as a research subject because it is believed the existence of
this business group has an organizational structure that is more flexible, able to make changes to internal business
processes more efficiently, and has the advantage of flexibility innovation and overhead costs. Other than that, the
business group also has a fairly transparent organization and simplicity of communication at all levels of the
organization, so the internal information dissemination can be known (Neerland & Kvalfors, 2000).
With such a characteristic of this communication in the organization of SMEs can be done efficiently and is able to
respond quickly to changes in business environment in question. However, it was realized that SMEs also have various
weaknesses, including in the form of limited resources such as finance, human resources, and technology. With these
limitations, of course, SMEs have different patterns of operational management of large business groups. The leaders or
managers of SMEs are generally still confuse on separateing a personal assets with the assets of the company, they
focus on the operational aspects and the daily routine of the day, they do not have a business plan that good enough (yet
able to predict their business outlook in the future), let alone have long term business strategy that are clear, focused and
directed.
Based on the results of preliminary observations on some SMEs in Kudus show that, the practice of business
management practices were oriented to strengthen social capital is still very neglected, both by strengthening the
organizational learning process as well as the expansion of business networks. Business people, seem to be more
concentrated to the problem in real operational problems they face, especially in physical capital management issues
and problems other problems, rather than strengthen social capital.
The willingness and involvement of SME businesses in this area to join and associations active in business associations
and professional organizations are still relatively low, so with the level of their willingness to attend the event business
contacts and the like, are also still very low. So therefore, the economic benefits of such a purchase collectively towards
raw materials and auxiliary materials arelimited, transportation cost, saving production costs and marketing costs,
saving communication costs, and the costs of other operational practically can not be obtained. This kind of business
practice indicates that the ownership of social capital is relatively weak.

This condition is the purpose of this study to learn more about the role of social capital in their influence on the
performance of the SME sector innovation Convection and Embroidery industry.
Recognizing that social capital has a dimension value (qualitative dimension) is so large and complex, so this study only
studied the social capital more specifically as a process, and associated with the implementation experience of
networking and innovation oriented to improve organizational performance in the SME sector convection and
Embroidery.
With exposure to the above, this study seeks to answer: "How to develop a model of social capital: trust and social
interaction to promote innovation and company performance."
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Theoretical basis

1 Social Capital Theory

Social capital (social capital) can be defined as the ability of people to work together to achieve common goals, in
various groups and organizations (Coleman, 1999). In more comprehensively Burt (1992) defines, social capital is the
ability of people to associate (related) to one another and then become a very important force not only for the economic
life but also every other aspect of social existence.
Fukuyama (1995) defines social capital as a set of values or informal norms shared among members of a group that
allows the establishment of cooperation between them. As Cox (1995) defines social capital as a rangkian human
relations process supported by the network, norms, and social trust that allows efficient and effective coordination and
cooperation for mutual benefit and virtue. In line with Fukuyama and Cox, Partha and Ismail S. (1999) defines social
capital as the relationships created and norms that shape the quality and quantity of social relations in society in a broad
spectrum, namely as a social glue (social glue) which maintain the unity of the group members together. On the same
track Solow (1999) defines social capital as a set of values or norms embodied in behaviors that can promote the ability
and capability to cooperate and coordinate to make a major contribution to the sustainability of productivity.
As according to Cohen and Prusak L. (2001), social capital is as every relationship is going on and bound by a trust
(trust), interrelatedness of understanding (mutual understanding), and shared values (shared value) which binds
members of the group to make the possibility of joint action can be done efficiently and effectively. In line with Cohen
and L. Prusak, Hasbullah (2006) explains, social capital as everything matters relating to cooperation in the community
or nation to achieve a better life capacity, underpinned by the values and norms that become the main elements include
some lean trusts (mutual trust),  the rules of the collective in a community or nation, and the like.
Social capital theory suggests that the good relations relational dimension, structural and cognitive has a significant role
to the formation of innovation within the organization. That role could ultimately affect the performance of the
organization as it can reduce transaction costs and employee turnover, successful career, facilitate the exchange of
resources, improve efficiency, implify the flow of information, forming intellectual capital, increase creativity and
innovation (Wei Zheng, 2008; Adler and Kwon, 2002 ; Nahaphiet and Ghoshal, 1998)

2. Knowledge Sharing

Sharing knowledge is a process where knowledge flows between source and receiver. Any person or organization can
become a source unit, the sender, the facilitator or mediator between knowledge source with knowledge of the recipient.
In fact, the purpose of knowledge sharing process is successful in transferring knowledge from the source to the
receiver.
There are two fundamental approaches in order to share knowledge to be successful. The first approach is based on the
ability of the receiver whether it can adopt the source of knowledge and all the elements. The second approach is the
ability to internalize knowledge and make it in line with the commitment, satisfaction and the feeling of having the
recipient of the knowledge transfer. In general, current theory has identified five fundamental areas which may affect
internalissasi knowledge:

1. The relationship between the sources of knowledge to the recipients of knowledge.
2. The form of knowledge.
3. The tendency of the recipient to learn.
4. Capability to share knowledge.
5. The environment in which knowledge is shared. (Matin et. Al. 2010)

The competitive advantage of the company are based on knowledge, a good knowledge of employees within the
company as well as the knowledge that is built in the structure and system (Lagerstrom and Anderssons, 2003). The
knowledge that resides in a person referred to as tacit knowledge, which is difficult to put in the form of verbal or in the
form of codes. Knowledge that can be articulated and read is explicit knowledge. Within the organization, rules and
instructions that are expressed in the form of code is one form of explicit knowledge. (Nonaka and Takeuchi, 1995 in L,
M, Liao 2006).
In response to the continuity of knowledge sharing within the organization, be it explicit knowledge or tacit knowledge,
the emerging dominance of sharing knowledge. Knowledge management is a component of the of knowledge
management but focus less on technology within the organization.
McInerney and Day (2007) describes the sharing of knowledge with regard to the relationship between co-workers who
support the exchange of information and learning. Sharing knowledge is seen not only as a natural exchange of
information but also affects employment, patterns of influence and show how people define their responsibilities
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(Willett, 2002). As a consequence, organizations that do not have formal experience in sharing knowledge will fail in
their employees in improving intellectual capital for growth and business innovation (O'Neill and Adya, 2007).
Sharing knowledge is an activity that depends on the interaction and communication between the individual and the
business unit. The success of knowledge sharing depends on the amount and quality of interaction among employees,
and the willingness and ability to use that knowledge. Organizations can encourage interaction among employees to
share knowledge through company policy. Managers should seriously pay attention to their goals with corporate goals,
then translate these objectives into research objectives and technical goals are then submitted to the employee.

3. Empirical Research Model Development

Trust (Trust).
Social capital is regarded as a kind of impersonal and general trust (Putnam, 1993; Fukuyama, 1995). Different from the
impersonal trust interpersonal trust. Impersonal trust is the least optimistic expectations of a person regarding the
outcome of an event and. This explains the social structure; This can be considered as a set of social expectations that
are shared by everyone involved in economic exchange (Zucker, 1986). Inter-personal trust occurs in the setting of
setting the relationship between the two actors involved in an exchange and is defined as the degree to which eseorang
feel confident and willing. act on the words, the actions of action, and decision-making of others (McAllister, 1995).
Impersonal trust is social and normative, while the inter-personal trust in essence is individualized and calculative
Following Gintis (2000), trust impersonal is consistent with the meaning of social actors as homo reciprocans and / or
homo equalis, while the inter-personal trust in accordance with the classical meaning of homo economicus. Impersonal
trust does not exist without the relationship of social relationships, which encourages social actors towards patterns of
cooperative behavior. Strengthen relationships of trust impersonal social relations, build social relationships, and
together with other types of social norms, social networks are forming the structure of the general public.
Trust is the firm belief that the partner will take action to bring the company to a certain advantage (Anderson and
Nanus, 1990), or conviction of a party that the other party will fulfill his promise (Moore, 1998). Thus the belief is
interpreted as the desire of the parties to cooperate into a trustworthy partner to form a good relationship and mutual
benefit between each party partner. Confidence arises when one party has confidence, reliability and integrity of
cooperation with partner relationships shown through the various attitudes like consistency, competence, fairness,
responsibility, helpfulness and have concern (Morgan and Hunt, 1994; Doney and Cannon, 1997).

The relationship between trust and Innovation.
Trust / trust is believed to lead to lower transaction costs, the success of the negotiations, open communication,
collaboration and knowledge sharing (Brelade and Harman, 2000; Ross Wieland, 1996, De Long and Fahey 2000). In
conjunction with innovation, trust plays a significant role and positive. Trust helps a lot  in the formation of innovation,
this is because the relationship of trust between people who work together can help on reduce the effort to be united.
Social value is an idea that has been hereditary considered true and important by members of the community
(Hasbullah, 2006). For example, the value of 'harmony', 'achievement', 'work hard', 'competition' and the other is an
example of an example of the value that is generally known in public life. Social value is always also contain
ambivalent consequences. Value harmony, for example, which is widely considered as the trigger of the beauty and
harmony of social relationships created, but on the other hand is believed to also continue to produce a reality that
hinder competition and productivity. In the group of people who give priority to the values of harmony usually will
always be marked by an atmosphere of harmonious, but especially in relation to problem-solving discussions, for
example, would not be productive. The strong social capital is also determined by the social value created from a group
of people this way. When a group of people giving a high weight on values: competition, achievement, frankness and
honesty, then these communities tend to be much faster than in the developed and developing groups of people who
always avoid candor, competition and achievement.
Norm is usually considered part of the culture of the organization that regulates behavior through implicit control
systems (Russel and Russel, 1992). Norma is an expectation of appropriate or inappropriate about an attitude and
behavior (O'Reilly 1989) or the simple explanation is 'what people do' (Cialdini et al, 1990). Norma help the individual
to anticipate how others will react to their attitudes and behaviors that help them to be able to adjust their behavior
based on these expectations, so the poor behavior will decrease and good behavior will increase (Chartman and
Barsade, 1995 in W.Zheng , 2010)
In the context of uncertainty, such as innovation, the norm became the most important signpost for the formal
organizational procedures may not be effective (Russell and Russell, 1992). Research O'Reilly (1989) identified three
dimensions of the norm that the cause of the emergence of creativity that is taking risks, rewards for change and
openness and three-dimensional supporting the implementation of ideas (a common goal, otonomy, and believe in
action). Based on Russell and Russell (1992), which identified eight dimensions of the norm follows four innovation
processes identified by Zaltman et al (1993) that incorporate knowledge awareness of potential innovation, the
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formation of attitudes towards innovation, decision-making and implementation process. Ayers et al. (2001) examined
the relationship between R & D and marketing in the company to the success of new products. They concluded that the
norms of relations consisting of solidarity, flexibility, and the harmonization of conflict positively associated with the
success of new products.
Some of the researchers who conducted the research with the innovation relationship norms have a strong tendency to
choose some specific norms for the levels of different innovations. It became the shared assumption among researchers
that a certain set of norms is only suitable for a certain degree of innovation (O'Relly 1989; Russell and Russell, 1992).
But the opinion is right or not there is no empirical evidence to support.
Some researchers suggest that social capital based on social norms, which is generally referred to as reciprocity.
Reciprocity, based on the assumption that the good that is done today will be back in time when that will come. Putnam
(1993) states that any individual who acts within a system reciprocity is usually characterized by a combination of on
"short term altruism" (useful for others as a form of philanthropy / altuist) and also as a "long-term self-interest" .
Putnam believes that reciprocity can solve the problem of collective action and reconcile personal interest and
solidarity. Portes (1998) saw social capital as "primarily the accumulation of obligations from others According to the
norms of reciprocity" that social capital basically an accumulation of obligations of others towards us as a result of the
norm keterimbalbalikan / reciprocity. Portes reciprocity split into two consummatory motivation or manifestation of
motivation that are bound to the limitations society specific and instrumental motivations or motivations underlying
instrument reciprocal exchange. Keterimbal reversal can bind people through shared interests, creating an environment
that supports voluntary collective behavior and equalize all the good intentions or good will that is necessary to be able
to reconcile the conflict (Newton, 1997)

Social Interaction Ties.
Some researchers focus on social networks among individuals, groups and organizations as a source of social capital
which is important because it is essentially social capital is about the relationship between individuals and groups.
Social interaction here refers to the meaning of business networking, which is one component of social capital that drive
corporate performance.
The relationship between social interaction with Innovation
In research on social networks with innovation, there are four structural characteristics of the tissue most often
researched are: the size of the network, structural holes, bonding strength of the network, and centrality. Network size
refers to how much a person's contact network. Based on research conducted prior relationship network size positively
affects innovation. The larger the size of the network means more people or organizations that belongs to someone for
interaction. These interactions will make someone has two basic advantages; The first is the opportunity for someone to
get more external information, the second advantage is more and more resources for mutual sharing between businesses
and their contact such as sharing knowledge, reduce transaction costs and complement each other (Ahuja, 2000, Hansen
et al., 2005, Mc Fadyen and Cannella 2004).
Structural holes is a unique bond between the actors (both actors as an individual, organization, or region) are not
related to one another (Burt, 1992). Structural Holes are often also referred to as network range or density. Network
range refers to how broad range of businesses in different types of networks that cross the line institutions,
organizations or social boundaries. The more variety that belongs to the network, the more thoughts, ideas or
information that belongs to the businesses, and also the ability to be able to take advantage of a range of information
among networks that are not related to the interests of business actors (Burt, 1992).
The closeness of the bond network (network tie strength) is the relational nature of the relationship that is a combination
of the amount of time spent, emotional intensity, intimacy, and services associated with a bond (Grannovetter, 1973, in
W. Zheng, 2008). According to Tsai Ghoshal (1998) social interaction to encourage the exchange of resources and the
combination of resources that will eventually drive their innovation. Landry et al. (2002) in a study to test the bonding
strength of the network owned by the company manufactures with organisasasi both at the regional, provincial, national
or international discovered that the frequency in participating in networking activities will contribute to the decision to
innovate, and familiarity with stakeholder different contribute to the decision to innovate nor do radical innovations.

Knowledge sharing
Knowledge sharing occurs when an individual disseminate knowledge gained on members, others in the organization.
In this context, knowledge is seen as an object that can be transferred from the mind to the person who has knowledge
of the mind of people who are looking for such knowledge. Therefore, sharing knowledge with regard to the willingness
of individuals individuals to share the knowledge that they have created or acquired (Teresa, et. Al, 2009). Yakhlef
(1999) states that what will determine the company's success is the company's ability to manage knowledge assets. The
company can not create knowledge without action and interaction of its employees. Hence the importance of the
behavior of the employees do share knowledge. Knowledge will give a role to the absorptive capacity in which the
activity occurs exchanging knowledge in between employees. The purpose of this test empirically how exactly
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knowledge sharing capability with the activity and behavior of our employees share their knowledge, capacity, and
formal mechanisms.
Organizational performance
Performance is a measure of the success or the success rate in achieving the company's goals. The level of success that
can be seen from the performance marketing, financial performance and the performance of the human resources of the
company. Good performance shows the success and efficiency of the company's behavior (Chacravarthy, Kaplan
Norton in Slater and Olson, 2001). The company's success can be seen from three levels, namely the enterprise level,
industrial level and the state level. In this dissertation research, the performance is only measured at the level of success
of the company. Some performance measures at the enterprise level can be seen on profitability, sales growth, market
share, and the ability of competing, microeconomics level, the second level Macroeconomics level. Research relating to
measure the company's performance using measures or indicators that is different, but according to Wiklund (1999),
perturnbuhan sales is an indicator of performance prevalent and has become the consensus as a measure of good
performance.
Performance measurement in small and medium companies recommended by Miles et al (1998) using an approach of
growth for small firms usually have financial statements that are not transparent and difficult to interpret. Aldrich et. all
(2004) relating to the social network measure company performance by calculating profitability in a period of 3 years.
Ford and Schellenberg (1982) divides the ways to measure the performance of business management into four types:
approaches to achieve the objectives, approach systematic approach to resourceapproach procedures and approaches the
composition of members. Venkatraman and Ramanujam (1986) formulated the three-dimensional for performance
evaluation that is financial performance, business performance and organizational performance. Lumpkin and Dess
(1996) formulated two indicators to evaluate performance of business management, namely financial and non-financial
indicators. While Gary Knight (2000) to measure the performance of the business based on market Shere, sales growth,
and profit growth.

4 Population and Sample

Population
The population in this study is a small company field of Convection and embroidery, with the consideration that the
area there are lots of embroidery and garment industries. Industrial embroidery and convection in Kudus regency as
many as 415 pieces (Department of Industry, Cooperatives and SMEs, 2010).

Sample Size Determination
Sample size determined in accordance with the opinion of Hair et.al; (1995) which states that a representative sample
size for analysis using Structural Equation Modeling (SEM) is in the range 100 to 200.

Method of Sampling
Sampling is to use simple random sampling method. Samples retrieval unit of the population is carried out with the
following steps:
1. Method Population distributed proportionally based on the working area which is 9 District in Kudus
2. Each unit of the population in the working area by number, name and address of each.
3. The sample unit of each of the working areas taken in the lottery.
The subjects of this study is the manager / owner of Small Business for the manager / owner of Small Businesses rated
the person most responsible and aware about the overall management of Small Business problems regarding both
human and capital issues. The total sample of 180 respondents with a proportional distribution. But questionnaires were
distributed to the respondents which did not come back (no response) were 55 respondent thus overall samples were
125 respondents

Method of Analysis
To test the model and hypotheses used SEM analysis.
Structural Equation Model Testing Results

Tabel 2 standardized regression weight (loading factor) Full  model

No Causal Interaction Estimate S.E C.R P Keterangan
1

Knowledge Sharing <--- Trust 0,298 0,112 2,651 0,008
Significant,
Hypotesis
accepted
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2
Knowledge Sharing <---

Social
Interaction

0,171 0,086 1,991 0,047
Significant,
Hypotesis
accepted

3
Inovation <---

Knowledge
Sharing

0,145 0,085 1,712 0,087
Significant**,
Hypotesis
accepted

4
Performance <--- Inovation 0,322 0,101 3,179 0,001

Significant,
Hypotesis
accepted

Sources: Primary data are processed
* Significant at 5%
** Significant at 10%
On the table it appears that each of the dimensions of each has a value of loading factor (λ coefficient) or standardized
regression weight or significant estimate the value of Critical Ratio or C.R ≥ 2.00. Therefore, all the indicators are
acceptable.
a. Hypothesis testing
After testing the feasibility of the model, the next step is to test the hypothesis and the test results can be seen in the
table. Testing the hypothesis in this study is an empirical model of testing the null hypothesis that the regression
coefficient between the relationship is the same as a zero through t test were prevalent in the regression models
(Ferdinand, 2005).

Table 3 Results of hypothesis testing (matrix beta and gamma)
No. Causal Relation Loading

Factor
t Value Label

1
Knowledge Sharing Trust

0,368 0,001

Significant,
Hypotesis
accepted

2
Knowledge Sharing Social Interaction

0,319 0,008

Significant,
Hypotesis
accepted

3
InovationKnowledge Sharing

0,222 0,047

Significant,
Hypotesis
accepted

4

Performance Inovation

0,140 0,087

Significant,
Hypotesis
accepted

* Significant 5%
** Significant 10%

b. Discussion
Testing Hypothesis 1
H1: The higher the level of trust, the higher share knowledge
The result of empirical testing of the hypothesis indicates that the relationship of trust and shared statistically
significant.
From interviews known that most business owners convection provides knowledge regarding the manufacture of
products and marketing techniques for the average entrepreneur can not work on its own order. If the results of the work
in accordance with the desired customer it will increase the turnover of the company. In addition, the average skilled
employees, some have more experienced and qualified so there is no feeling reluctant to share knowledge.
Testing Hypothesis 2
H2: The higher the social interaction, the higher share knowledge
Statistical tests of the second hypothesis shows the relationship of social interactions to share knowledge statistically
significant.
Based on the answers of respondents open the reason employers are trying to build relationships with others as well as
cooperation with other companies is for the ease of finding information. By being able to take action to establish
relationships with other companies as well as social networking, the desire to share knowledge will also increase. This
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is presumably because employers feel that the presence of each other feedback or reciprocates employer will mutually
benefit from shared knowledge.

Testing Hypothesis 3
H3: The higher the sharing of knowledge will enhance innovation
Statistical tests of the hypothesis sixth shows the relationship shared knowledge and creativity of the customer
relationship is statistically significant. Sharing knowledge can enhance the creativity of the customer relationship seen
from the open answers of respondents that respondents have a strong foundation of religious norms, societal norms are
high that the act sincere, sincere, helping each other is a good action. Sharing knowledge into specific way used by
employers to be able to maintain relationships with customers and the realization of personal commitment to customers.
Testing Hypothesis 4
H4: The higher the innovation will improve the performance of the company
Statistical tests of innovation and corporate performance relationship is statistically significant. From the findings of the
field proved that subscribes relationship can improve performance. From the results of open-ended questions on the
innovations made more personal approach between employers and customers. This relationship is based on a lot of the
management of customer trust by always committed, honest, did not change the pattern that has been favored, maintain
a good name. Personal capacity belongs to entrepreneurs like the right time in ordering and delivery, personal approach
by giving a personal touch to each customer by understanding the customer's character, what she likes and what is not
desirable.

Conclusion
This study shows that social capital affected knowledge sharing to improve business performance through creativity
relationship marketing.
Managerial implications that can be applied by Entrepreneur Embroidery and Convection include:
1. Employers embroidery and convection in order to always maintain ties of kinship among employees with a tolerant,
flexible, and work together as a team unit of work. It is at the same time build the belief system within the organization
2. Employers embroidery and convection can build more social interaction both within the company and outside the
company. Like to establish a close relationship with pengajian, travel together, gathering for Umrah and others that
preserved the loyalty among employees.
3. More intensive creative relationships with customers to establish trust and to maintain a commitment by doing
approach to humanism. The specific way in establishing trust with customers can be done for example by always
keeping a good relationship with the customer. It is also flexible in transactions such as credit card or bank transfer. By
the end of today's technology, the employer can take advantage of Internet technology to connect with customers.
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